
Terms and conditions 

1. The promoter is: Momentum Metropolitan Life Ltd The MARC whose registered office is at 

129 Rivonia Sandton. 

2. The competition is open to residents of South Africa aged 18 years or over except 

employees of Eris Property Group and their close relatives and anyone otherwise 

connected with the organisation or judging of the competition. 

3. The promotion commences on the 06th of December 2019 and closes on the 31st of 

December 2019. 

4. To enter the participants must spend R400 or more which can consist of collective slips of 

a purchase made on the same day, scan the QR on the posters displayed in the centre, 

take a picture of the slip/s upload them and answer 04 easy questions. If you purchase 

anything on a weekend you will qualify for double entries. 

5. By entering this competition, an entrant is indicating his/her agreement to be bound by 

these terms and conditions. 

6. Closing date for entry will be midnight on the 31st of December 2019.  After this date the 

no further entries to the competition will be permitted. 

7. No responsibility can be accepted for entries not received for whatever reason. 

8. The rules of the competition and how to enter are as follows: 

9. The prize is as follows: 

The prize is a R10 000 voucher and no cash or other alternatives will be offered. The prizes 

are not transferable. Prizes are subject to availability and we reserve the right to substitute 

any prize with another of equivalent value without giving notice. 

10. Winners will be chosen randomly and verified by Promoter and or its agents. 

11. The winner will be notified by a Facebook post, within 48 hours. If the winner cannot be 

contacted or do not claim the prize within 14 days of notification, we reserve the right to 

withdraw the prize from the winner and pick a replacement winner. 

12.  The promoter will notify the winner when and where the prize can be collected / is 

delivered. 

13. The promoter’s decision in respect of all matters to do with the competition will be final and 

no correspondence will be entered. 

14. By entering this competition, an entrant is indicating his/her agreement to be bound by 

these terms and conditions. 

15. The winner agrees to the use of his/her name and image in any publicity material, as well 

as their entry. 

16.  Entry into the competition will be deemed as acceptance of these terms and conditions. 



17. This promotion is in no way sponsored, endorsed or administered by, or associated with, 

Facebook, Twitter or any other Social Network. You are providing your information to The 

MARC and not to any other party.  

 


